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Table 4: Benefits of the Battle Harbour National Historic District

Strongly No Strongly
The Battle Harbour site... Disagree | Disagree | Opinion | Agree Agree
...clontrlbutes to the quality of life in this 1% , 489% 399
region
...provides useful tramn?g and skill- | 12% 229, 399 79,
development for people in the community
...allows more people to stay in this
community instead of going elsewhere to 1% 17% 14% 48% 20%
work and live
...brings economic benefits to this region 1% 3% 4% 55% 37%
...brings cultural and social benefits to this 49, 9, 539, 41%

region

n= 95







Table 3: Views on Talking with Tourists and Visiting the Battle Harbour Site

Did
Talking with tourist about Battle Strongly No Strongly | not...
Harbour... Disagree | Disagree | Opinion | Agree | Agree | visit/talk
...makes me proud of this 2% 49% 8%
community
...Increases my appreciation of local 199% 539, 28%
history and culture
.Increases my appreciation of our 3% 43% 8%
natural environment
Visiting the Battle Harbour site...
1ncr§ased my own appreciation of 39, 1% 189 530, 59,
local history and culture
... iIncreased my own appreciation of
the natural environment in this 2% 4% 39% 49% 5%

region

n= 95






















Further Research

- What factors facilitate participation in regional tourism networks?
- What are barriers to building regional tourism networks?

- How can these barriers be reduced to encourage participation in
regional tourism networks?

Comparison between emerging tourism regions (i.e. Labrador Straits, Burin
Peninsula) & established tourism regions (i.e. Gros Morne, Bonavista).







