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“Sense of Place”

“feelings evoked among people as a result
of the experiences and memories that
they associate with a place...”

“the character of a place as seen by
outsiders — its unique or distinctive physical
characteristics or its inhabitants™



“Quality-of-Place”
Includes
- Built environment / aesthetics
- Amenities and services

- Opportunities for social interaction
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/ Gravelbourg, Saskatchewan
Population: 1,200
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EVENTS IMPROVEMENTS

HOUSING \RECREATION CULTURE /

QUALITY OF PLACE
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QUALITY OF LIFE
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BUSINESS / ECONOMIC DEVELOPMENT

| | S

LARGER FILM NEW
PROJECTS LOCATION START-UPS

A
PURCHASES EXPANSIONS RENOVATIONS




Town of Gravelbourg
http://www.gravelbourg.ca

Summer Solstice Festival d’été
http://www.summersolsticefestivaldete.com

Mustard Capital Incorporated

http://www.mustardcapital.com/

Gravelbourg Mustard

http://www.gravelbourgmustard.ca/



